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Introduction

Today, in our multicultural societies,
gender often means not only obvious
differences between individuals but also
socialconstructs

In our societieswe have multiple norms,
relationship forms and stereotypes And
thosethingsarereflectedin commercials

Wo ma ningage in commercialsi one of
the mostoften topics

Recently,Muslim womanimagebecamean
Importanttopicin commercials

Femininity of Muslim womanin Western
creators commercials became discursive
symbol and dictating social and cultural &
codedor all Muslim world.
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CollectionPro hijab
suggested to see that
traditional
canot stop
active and
with cultural, religion,
political or social
circumstances.

Commercials were found as
the best way to change
steady stereotypes of
Muslim world.
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Research

Object. Muslim woman represented Mike Pro hijabcommercials (produced
by Western creators).

Objective. To examine commercials fdtike Pro hijabcollection (produced
by Western creators) and to find out what is the image of Muslim woman.

Goals:

i Find out how stereotypes about Muslim woman were created in Westel
world;

I Reveal Western people gaze to Muslim woman as a part of fashion mar

I Examine commercials foNike Pro hijabcollection and reveal differences
between Eastern and Western traditions;

I ldentify Muslim woman image iNike Pro hijabcollection commercials
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Postcolonial creation of myth on Orient
Image of women from the Middle East

i ot

71 ‘ 2 2 _FEDERATY.

&\Colonialism is the establishmentof a
colony in one territory by a political power
from anotherterritory, and the subsequent
maintenancegxpansion,and exploitation of
thatcolony,

S\Postcolonialism - human consequences
of externalcontrolandeconomicexploitation
of native people and their lands Today
postcolonialism refers to intellectual,
aesthetical,scientific and cultural measures
which constraingree humanwill .

S\ Western pop culture has a big impact for
easterrculturesin this process
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Edward Sai d 6

Orientalism is a 1978book by EdwardW. Said, RN
about the cultural representationshat are the ey T
basesof Orientalism, defined as the We s pmitm———"
patronlzmgrepresentatlonsf "The East'd the St tdiE
societiesand peopleswho inhabitthe placesof R¥7#7
Asia, North Africa, and the Middle East
According to Said, orientalism (the Western
scholarshipabout the World in the East) is @«
Inextricably tied to the imperialist societiestt
who producedt, which makesmuchOrientalistg
work inherentlypolitical andservileto power

SAID |
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Myth on the Orient was created
In centuries It still has a big
Impact in the way how we
understand Middle East and
Arabic world. Orientin Western
people minds Is Infantile,
strange, people 1T defective,
different

Said ,,One of the things which
postmodernworld gave us is
that stereotypesabout Orient Is
strongetthane v er 0O
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Oriental woman image

Oriental woman image was

createdlike a Westernmen

fantasy Orient was

unknown  world with

unknown woman And all JeanAugustDominiquelngresLa GrandeOdalisquel814m.
not Implemented sexual

desireswas projectedfor a

fantasy woman The one

whose lifestyle is to fulfill

all fantasies
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